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Take Everything You Know
ﬁﬁomls' about a Sleeper Sofa and... ;

g)lab@ i
i; Tested to real bed standards and providing an
' additional 14 sq. ft.* of usable room space, the Sleep
. Between The Arms’ features a luxurious pillow-top

. mattress with no “bar-in-the-back”, making it the
' most comfortable sofa bed in the industry.

* Skeep Between the Arms”

" comy '.l_er::;'al e
2 5 Year __Grade Mech -
' SleePBetWeenTheArms.com of Sleep Warranty

Innovati A e
ovation *Depending on sofa design  ©2018 Axess Direct. Inc. *
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Over and out

BY DAVID EISEN
SOAVIDTISEND
hatare the chances? In the same week that
Baltimore Orioles shortstop Manny Machado, my
favorite player on iy fvorite eam, was taded o
the Los Angeles Daodgers (nettlesome move if there ever
way aned, 1L o, am leaving my pasition as editor-in-chicl
of the Questex Hospitality Group and Hotel Management,
Granted, Machado's jettisoning is national news, and while
my leaving won't send shock waves through the trades, |
think the similitude is at least pardy noticeable.

Machado’s never played forany other team than the
Orioles, And while Ive had shore stines atsome other
companies, Questes, the parent company of Hotel
Management, is where 1've been for most of my working
life-—12 years. Machado, a shorestop, is the captain of the
inficld, and as editor-in-chiet, 've often felt like captain of
ateam, which means being a leader, For me, thatalways
meant setting an example and never asking someone to
petform a task chat you have never done before, 1 believe
that surongly.

Mine and Machado's similarities end there, While 1 did
play baseball in high school, Inever sniffed professional ball,
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w Fve never, like Machado now, had 24 home runs before
the All-Star break,

‘The biggest ditference as | see itis that Machado was
let po, while there is no acrimony or suddenness in my
departure, which Lam grauetul for and feel a rarity these days.

Thave had astellar minac Questex, where T was able to
apply my trade of writing w something Tve always loved—
hatels. Tdeveloped an avidity towand hotels at an early age,
sealed through many a trip to the Hileon in Shore Hills,
N1 our family’s staging area for visits o my grandparents.
Ahere, itwasn't the pool, roomservice or king-size beds that
impressed met no, it was the unlimited supply of fresh, clean
towels that I could procure ata moment’s notice! Call it
strange, call it eceentric, but to this day L am the driest person
you will ever meet!

‘Ihat is trom which my infaruation with hotels sprung,
and ithas never dried. To be sure, hospirality is one of the
most dynamic industries, and an industry that I've been
lucky 1o be associated with basically since I moved to New
York back in 2000, I've witnessed the advent and evolution of
OTAs. myriad mergers and acquisitions, brand proliferation
(ves, kids, Best Western once was a single-brand company?)
and so many cycles that I can't keep track of what inning we
arein,

Maost of all, this industry is inundated with good, fun
and gregarious people. This is what I've found attending
the various conferences thar dor the year. And although
the hospitality industry is assuredly an itinerant one (one
company to the next), it’s nice 1o see that people tend to stay
within it—ic's in their blood, in their marrow.

In this column, T am guilty of what we in journalism call
“burying the lead"—meaning beginning a story with details
of secondary importance while postponing more essential
points, In this case, those poines are my team at Questex. I'll
save the reader long Academy Award-like thank yous, bur
my success here is aresulcof my colleagues. Elaine, Amy,
Jenaand Elliore, my editorial team—thank you for putting
up with my idiosynerasies and abways delivering a peerless
work product. And to the wonderful events and publishing
teams—Alexi and Amy, you were my mentors more than you
know.

And to the new editor-in-chief of Hotel Management:
Stefani C. O'Connor, 1am thrilled you are taking my
position and leading this venerable brand forward. [ have no
doubt thacyou will succeed!

For me, Lam sticking in hospitality, just in a new role. It's
hard 10 shake hospitality from your bones; guess it runs deep
in my marrow, o, HM
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